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JOHN RANDALL’S REVIEW

Fall is upon us and while the challenges of the
global pandemic are still with us, I am humbled
to witness the tenacity and drive our Sullair team
has shown amid this ever-changing working and
manufacturing landscape. With nationwide supply
chain issues, the delta variant and more, I cannot
thank you, our Sullair team members, enough for
your passion, creativity and determination to put
the customer first through these many months of
disruption and change. By coming together in these
difficult times, we have accomplished much, but
there is more work to be done.
Throughout this pandemic, the health and safety
of our employees, partners and vendors has been
and will continue to be our number one priority.
We continue to monitor the infection rates where
we do business and alter our plans when needed
to keep our employees safe. One example is our
annual Distributor Conference. We made the difficult
decision to postpone this exciting event until the
spring as we were unable to guarantee safety
protocols could be followed for the hundreds of
attendees in our care. Decisions like this do not
come easy, but doing the right thing often isn’t the
easy choice.
And, like many manufacturers around the
world, we continue to experience supply chain
shortages which has inhibited our ability to meet
our order demands in a timely manner. To combat
this, we have created targeted strike teams made
up of colleagues across our organization to find
decisive solutions for both our short-and longterm production needs. By working together and
utilizing Lean Six Sigma training, these strike teams
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have made several important production-related
improvements:
§ Voluntarily sourcing air freight to expedite the
shipping of critical parts and materials
§ Mapping of processes to identify pain points
and bottle necks and quickly implement process
changes and efficiency measures
§ Updating drawing standard templates and
reducing part and product complexity
§ Adding supply sources for parts including
castings, fuel tanks, valves, wiring harnesses
and more
§ Reducing part number volume through
standardization and obsolescence across
existing products
§ Utilizing our new Michigan City fabrication shop to
build more parts and components in-house
§ Working with existing suppliers to support raw
material through our supply chain
Despite these challenges, we also came together
to do good in our community. To raise awareness
and funding for breast cancer research, Sullair
donated a pink air compressor to be auctioned at the
upcoming ARA Show later this month. Proceeds from
the auction benefit the ARA Foundation with Sullair
matching 25 percent of the winning bid up to $7,500
for a donation to the Susan G. Komen Foundation.
Employees were invited to sign a panel on the
compressor, share words of inspiration or memories
in honor of those who battled or lost their life to this
terrible disease.
With the fall season here we are unfortunately
still navigating these pandemic-related challenges
we were hoping would be behind us by now. Despite
these headwinds, our company is experiencing
remarkable growth. Demand for our superior
products is high and with the infrastructure bill
working its way through the legislative process,
our role in supplying the industry with dependable,
high-quality air compressors is an important one.
This means we cannot stop pushing, never be
satisfied with ‘good enough’ and never rest on our
laurels. We must remain vigilant and rise to these
challenges. We must all do our part to ensure we
continue to stay safe while meeting our production
obligations and always, always put the customer
first. We can and will vigorously meet these
challenges, as we have for more than 55
years – together.
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DISTRIBUTOR CONFERENCE POSTPONED
DUE TO COVID

50 YEARS OF GROWTH – DISTRIBUTOR PARTNER, BLAKE & PENDLETON
CELEBRATES A MILESTONE

For the second time since the pandemic began,
Sullair was forced to make the difficult decision to
postpone the popular Distributor Conference. Originally
scheduled for April 2021, the conference was moved to
October with the expectation that the global pandemic
numbers would continue to improve. Unfortunately,
that did not happen. As fall approached, infection rates
began to creep up and travel restrictions returned.
Between the data and the event logistics – hundreds of
attendees from across the continent in close quarters
– the difficult decision was made to postpone the
Conference scheduled for October 4-7 in Chicago,
again. With all the work and planning done, this was not
a decision made easily, but was decided in the interest
of employee and partner safety. Since day one of the
pandemic, Sullair has made the health and safety of
our employees the number one priority.
“While disapointing, we did receive the support of our
distributors, many of whom agreed with the decision
to postpone,” said Susan Donovan, Director,
Channel Management. “We were not surprised
when several other conferences and events, both
in and out of our industry, were also postponed or
cancelled around the time of our announcement,
including the CAT Rental Power Meeting in
Orlando, Florida.”

It started with a vision, a lot of hard work, and a
commitment to providing the best possible customer
service. The result, a thriving business now celebrating
its golden anniversary. In January this year, Blake &
Pendleton, Inc. (B&P), the largest Sullair distributor,
celebrated the company’s 50th anniversary and coowner and chief executive officer Allen King couldn’t
be prouder.
Founded in 1971, B&P began as a small mill supply
company, providing equipment and parts for industrial
customers. The company boasted a small 8-person
team based in Macon, Georgia, with two salespeople
located in Atlanta and Savannah. The company began
selling Sullair air compressors in 1979, a decision
that would lead to a partnership that would last
some 43 years – more on that later. The company’s
transformative change, however, happened in the
early 1980’s when Allen King, along with his business
partner, offered to buy out the business from then
owners Walter Blake and Bob Pendleton. King saw
great potential in the company and sought to expand
the business beyond sales to include equipment
service. He believed that providing exceptional
product service would drive repeat sales and build
customer loyalty – his instincts paid off.
Today, B&P has grown to 185 employees in 13
locations throughout the southeast United States
including Mississippi, Alabama, Georgia, North
Carolina, and areas of Tennessee, South Carolina,
Arkansas and Florida. The company has become the
‘go-to’ industrial and compressed air supplier known
for both sales and high-quality service, with 95% of
B&P sales in the oil free and oil flooded compressed
air category.

“While disappointing, we
did receive the support of our
distributors, many of whom
agreed with the decision
to postpone.” Susan Donovan,
Director, Channel Management.
Separately, the decision to move forward with
the Sullair CAT Summit, September 13-15 in St.
Joseph, Mich., was made with the adoption of
several modifications. This decision was based on
the current infection data available for St. Joseph,
Mich., as well as the nature of the event that hosted
far fewer attendees than the Distributor Conference
and was held in a more spacious venue including
time outdoors.
The new date for the conference is now April 4-7,
2022, assuming the pandemic data improves. In the
meantime, a virtual event, Planning and Navigating
with Assurance, featuring guest speaker Alan Beaulieu
from ITR Economics will be held on October 7. Another
virtual business update and award event is planned for
later next month.
The Sullair Distributor Conference is an event many
look forward to for months and requires an extraordinary
amount of planning from many departments including
Channel, Marketing, Sales, Operations and more.

Secret to Success
When asked what the secret to B&P’s success
is, Allen King will tell you it is B&P’s investment in
the most experienced people in the industry. “If you
look at our people here, you will find the best,” said
King. “We have invested in our employees, and it is
without a doubt what our customers want. These
machines are business critical and our customers
know the people they are buying from and providing
the service, are the very best in the industry.”
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What keeps B&P ahead of the competition?
According to King, one reason is their expansion
into the compressed air automation and control
business. By partnering with other companies such
as iZ Systems and Case Engineering, B&P can show
customers quantitatively how to be more energy
efficient. “We audit their (customer) plant and show
them how to improve their costs. This opened a lot
of doors and allowed us to get into customers we
normally couldn’t have,” explains King.
43-Year Partnership
King also attributes a large part of the company’s
successes to the long-standing partnership with
Sullair. Prior to 1984, Sullair sold direct to the
customer. When Sundstrand, which owned Sullair at
the time, moved to the distributor model, B&P was
able to drastically expand their reach. “We have a
very good partnership,” said King. “Sullair has given
us a lot of room to grow our geography and added a
lot to our company.”

King cites the enduring reputation Sullair has for
building dependable and rugged compressors as
a key to customer loyalty. He adds that while some
customers have tried switching to other brands over
the years, they always come back. “The number
one thing we go to market with is the longevity of
the (Sullair) product,” King added. “These machines
- they are rugged, bullet-proof and have a reputation
for that. They run in difficult environments, so we do
well in heavy industries – pulp and paper, mining,
chemical. Some of our customers have 10 to 50
Sullair air compressors running in their plant and
some have had their Sullair compressors for decades.
We take care of them and the equipment just runs
and runs.”
The Next 50 Years
What is next for B&P according to King, is to
capitalize on organic growth opportunities in their
current territory. He also sees a lot of growth potential
in their service sector as well as in automation
and control.
As far as the future of B&P’s partnership with
Sullair? King thinks it is as strong as ever. “You don’t
stay with a company for 43 years if the relationship
isn’t working. Despite the current market challenges,
this year looks to be our strongest yet.”
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WITH AN EYE ON THEIR CUSTOMERS, CALIFORNIA COMPRESSION EXPERIENCES RAPID GROWTH
California Compression is a relatively new
authorized Sullair distributor—and company—but
based on their quickly expanding footprint, you’d
never know it.
Owners Jim Morgan, Scott Gerner, Tyler Costa and
their team members have been in the compressed
air business since 1975. Up until 2017, the team sold
and serviced competitive compressed air equipment,
but something wasn’t jiving.
“A lot of our customers at the time didn’t feel
valued,” said Flavio Poenar, a senior advisor with
the company. “That doesn’t align with how we do
business.”
Morgan, along with co-founder Scott Gerner, went
back to the drawing board. They wanted to build a
company that was focused on valuing their customers
and partner with a different OEM. In 2017, the duo
founded a new company, California Compression,
with only four employees at the time.
Around the same time, in early 2017, it just
so happened Sullair was seeking a distributor in
Northern California.
“Sullair sought to have a strong, customer-focused
partner in the Northern California territory,” said
Brian Tylisz, Senior Vice President, Sales, Americas.
“Northern California is a hub for high-tech, food and
beverage, pharmaceutical and more. We were excited
about the end-to-end capabilities and highly trained
and experienced compressor team that we saw in
California Compression.”
Sullair and California Compression’s visions
aligned, and the rest is history. California Compression
now sells and services Sullair oil free and oil
flooded industrial air compressors and air treatment
equipment in central and northern California.

To say California Compression has been successful
would be an understatement. California Compression
has nearly doubled or tripled in size each year. Today,
the company has 25 employees, including service
technicians, sales and support staff. To accommodate
the rapid growth, California Compression recently
expanded its Livermore facility from what was 1,700
square feet to now 12,000 square feet. The new
facility allows the team to better serve its customers.
They’ve expanded their office support staff and
their capabilities, too. They can now test and repair
equipment, stock new equipment, and host training
events and seminars.

“With our ability to stock additional new
equipment, we can lessen delivery times and better
serve our customers,” added Poenar. “It also makes a
statement to anyone who walks into our facility that
we mean business. We’re a full operation, from soup
to nuts, and we’re ready to serve our customers.”

“We understand that without compressed air, a
customer’s operation is down,” said Poenar. “We play
a critical role in a customer’s day-to-day success, and
we keep that top-of-mind.”
California Compression’s primary facility is in
Livermore, a mid-sized community on the eastern
edge of the San Francisco Bay Area. The Livermore
facility sells and services a mix of oil free and oil
flooded compressors. Poenar estimates about
40% of California Compression customers use
oil free compressed air systems, while 60% use
oil flooded systems. Their customers come from
several industries, including semiconductor, food and
beverage, pharmaceutical, automotive, hospitals,
power plants, refineries and water treatment.
“We are very focused on our customer base and
strive to create a true partnership by helping our
customers achieve their goals,” said Poenar. “Our
goal, as their partner, is to supply the most efficient
compressed air equipment available while reducing
energy costs and offering the safest, highest quality
of workmanship available in today’s market. And that
is exactly what Sullair products offer.”
If the first four years are any indication, it’s clear
California Compression is, once again, on its way to
building perfection in Northern California.

Number One Priority: Customers
Serving its customers and treating them as
the number one priority is, in Poenar’s view,
a differentiator and a key reason for California
Compression’s success.

THINK PINK, THE 185 SERIES GETS A NEW HUE FOR BREAST CANCER AWARENESS MONTH
Did we run out of green paint? Not exactly, but we
did swap out our usual Sullair green for the perfect
shade of pink to create a one-of-a-kind 185 Series
Tier 4 Final Portable Air Compressor to commemorate
Breast Cancer Awareness Month.
The pretty-in-pink compressor was donated to the
ARA Foundation Charity Auction to be held October
17-20 in Las Vegas. Proceeds from the auction
go to support opportunities for the rental industry
including scholarships, professional development,
disaster relief and member support. Sullair will also
be making a separate charitable donation to support
breast awareness and research, contributing 25%
of the final auction price (up to $7,500) to Susan G.
Komen® Chicago.
Making this year’s donation even more special is
the panel inscribed by Sullair employees with words
of encouragement, memories and memorials of those
fighting and lost to this devastating disease. The panel
was inscribed at a signing event at the Michigan City
facility where participants were encouraged to wear
pink as they added their personal messages.

“We’re honored Sullair is partnering with our
organization to promote Breast Cancer Awareness
Month and work to put an end to breast cancer,”
said Beth White Carona, Executive Director of
Susan G. Komen. “Each year, over 270,000 people in
the United States are diagnosed with breast cancer
and over 40,000 lose their lives to the disease.
Sullair’s generous contribution and incredible support
will help us fund groundbreaking research, address
critical needs and ensure everyone has access to the
care and resources they deserve.”
Susan G. Komen is the world’s
leading nonprofit breast cancer
organization and offers comprehensive
support and care to those affected
by breast cancer. Each year, the
national nonprofit unites millions of
breast cancer survivors, thrivers and
supporters throughout the country,
provides access to key resources and
funds efforts to cure the disease.
This will be the third year Sullair
3

has donated a 185 Series compressor, one of the
most popular compressors for rental companies, to
the ARA Foundation Auction. Used primarily in the
construction, landscaping and mining industries, the
unit is powered by a 49 hp Perkins 404F-E22T diesel
engine and delivers 185 cfm of air at 100 psi. It is
valued at $25,000 with last year’s donation fetching
an impressive $22,500 for the foundation. The 185
unit was fabricated in-house with pink powder coat
paint donated by PPG.
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ATLAS MACHINE & SUPPLY NAMED
SECOND QUARTERLY WINNER OF SULLAIR
CUP COMPETITION

Congratulations to Atlas Machine & Supply, who
came out on top for the second quarter of our Sullair
Cup competition! The Sullair Cup competition ranks
channel partner performance based on achievement
of sales objectives and other scorecard metrics. The
quarter for which they were measured and earned the
#1 spot was Sullair Fiscal Q1 (April-June 2021).
Atlas Machine & Supply has been involved in the
air compressor business for nearly 50 years. The
company offers a full line of oil free and oil-flooded
Sullair industrial air compressors, aftermarket parts
and fluids, and a service team. They service Sullair
customers in portions of Indiana, Ohio, Kentucky
and Tennessee.
A Sullair Cup winner will be named each quarter,
along with one annual winner for the top distributor
of the year. Stay tuned each quarter as we recognize
our winners!
For more information about Atlas Machine &
Supply, Sullair recently featured the company in a
Distributor Profile.
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NEW TEACHERS RECEIVE WARM WELCOME AT ANNUAL LUNCHEON
New educators to Michigan City area schools were
welcomed into the community at the New Teacher’s
Luncheon held at the Blue Chip Casino Hotel and Spa
on August 6.
Organized by the Michigan City Chamber of
Commerce Committee’s Lakefront Career Network, this
annual event brings together local businesses, school
administrators and others to meet and show support
for the new public and parochial schoolteachers in the
area. The event is designed to applaud new teachers
and show appreciation for the value these individuals
bring to the community.

Sullair proudly sponsored a table at the event for the
third year in a row and provided pens, notebooks and
other Sullair swag to the attendees. Representing
Sullair at the event was John Skalka, Customer Service
Manager and liaison for the Compressed Air Academy,
Lee Ann Killingbeck, HR Business Manager, Gordana
Stefoski, Sustaining Engineering Manager and Jim
Pliske, Senior Warranty Administrator.
Open to Chamber members and the public, attendees
at this year’s event were treated to lunch and favor bags
filled with coupons to local businesses among other
fun items. Last year’s event was held virtually due to
COVID restrictions.

SULLAIR MID-RANGE SERIES WINS RENTAL 2021 EDITOR’S CHOICE AWARD
Rental, a nationally
recognized
magazine
serving rental equipment
professionals, selected
the Sullair Mid-Range
Series of Tier 4 Final
portable air compressors
as one of its 2021 Editor’s
Choice Awards winners.
The 2021 Rental Editor’s Choice Awards represent
the equipment rental industry’s best products gaining
interest from end-users and rental professionals
alike. The Mid-Range Series was chosen by
Rental’s editorial team based on several factors
including innovation, utility for the rental market,
and
audience
engagement
online
at
ForConstructionPros.com/Rental.
“The rental industry is getting back on track
after a tough 2020, and this year’s winning
products represent a significant step forward in
that progress, showcasing top-notch innovation,
reliability, and quality from some of the industry’s
leading manufacturers,” says Rental Editor
Alexis Sheprak. “These products not only exhibit
cutting-edge features but also offer innovative

solutions to some of today’s most common problems,
garnering interest from rental professionals on
ForConstructionPros.com.”
Introduced to the market in February 2021, the
Sullair Mid-Range Series ushered in a new era for
Sullair portable air compressors. The series’ two
offerings include the 800HH/900H model delivering
800–900 cfm at 150–200 psi and the 920H/1100
model delivering 920–1100 cfm at 100–150 psi.

Series’ flexibility. It means one compressor covers a
wide range of applications, thus maximizing ROI and
increasing utilization rates.”
The editorial teams from Rental and
ForConstructionPros.com/Rental compiled website
views from products featured online at
ForConstructionPros.com/Rental and then considered
those that received the most interest against a set
of criteria to determine the winners. The result is
the 2021 Editor’s Choice Awards, a listing of the
industry’s favored products. Award recipients,
including Sullair, were featured in the August/
September 2021 issue of Rental magazine and at
ForConstructionPros.com/Rental.
Sullair previously won a Rental Editor’s Choice
Award in 2017, when the 1600H Tier 4 Final portable
air compressor was honored.

“When we introduced the Mid-Range Series, we
sought to raise the bar for diesel-driven portable
air compressors,” said Jerel Cole, Senior Product
Manager at Sullair. “The Rental Editor’s Choice Award
is a testament to our team’s efforts to continue to
create value and efficiency for our customers. Rental
companies, specifically, benefit from the Mid-Range

4

© Copyright 2021 Sullair, LLC. All Rights Reserved.



Volume 6



Issue 4



October 2021



SULLAIR TIER 3 OFD1550 NAMED AN OIL & GAS ENGINEERING
2021 PRODUCT OF THE YEAR FINALIST

Oil & Gas Engineering magazine has named the
Sullair Tier 3 OFD1550 oil free portable air compressor
as a finalist in the Power category for their 2021
Product of the Year award.
Launched in January 2021, the OFD1550 is the
latest development in the expanding Sullair oil free
portfolio. Delivering ISO 8573.1 Class 0 oil free plant
or back-up air, the Tier 3 compressor is perfect for
users in markets with sensitive compressed air needs
including food and beverage, electronics, power
plants and more.
Oil & Gas Engineering will showcase the finalists
in the September issue of the magazine and in

IN SEATTLE? CONSIDER ADDING GHOSTFISH
BREWING COMPANY TO YOUR ITINERARY

e-newsletters. Qualified subscribers can then vote
online and the winner will be announced December 1.
“To be considered a finalist in this competitive
field is an achievement,” said Jerel Cole, Senior
Product Manager at Sullair. “The OFD1550 is an
environmentally-friendly and highly versatile machine.
It was designed to reduce the cost of ownership and
includes many modern features our customers have
been asking for. This is a reliable machine for critical
oil free compressed air applications.”
The OFD1550 was designed with customer
feedback front of mind. The unit includes the Sullair
AirLinx® remote monitoring and telematics, and a
7” touch screen controller to provide convenient
compression and engine operation data and control.
It can operate in high altitudes (up to 12,000 ft
above sea level) and its large service doors make
cooler cleaning and maintenance more convenient.
Additional features include an optional Refinery
Package including anti-static belt, non-metallic fan
and spark arrestor and an optional Cold Weather
Package allowing operation at temperatures as low
as -20°F (-29°C).
The Sullair OFD1550 includes the renowned
two-stage Sullair air end and high efficiency rotors
designed specifically for oil free operation. The rotors
are coated with an FDA-approved food-grade PTFE
to help resist corrosion and extend air end life. The
unit provides 1550 cfm of Class 0 oil free air with
adjustable pressures up to 150 psi and is powered
with Tier 3 diesel engine options by Caterpillar
and Perkins.
The Tier 3 OFD1550 is available in select markets.
Please contact your authorized Sullair distributor for
more details.

While vacationing in Seattle, Wash., Miki Taguchi,
director of legal, had a lot on her itinerary; but after
seeing a recent video created by the Sullair Marketing
and Communications team, she added another stop
at Ghostfish Brewing Company. Ghostfish, a Sullair oil
free customer, was recently profiled in a testimonial
video, inspiring Taguchi to stop by while she was in
the area.
Brian Thiel, co-owner and managing member of
Ghostfish, enjoyed the visit. “I walked into the taproom
after finishing a long day of canning and looked up to
see Miki looking at me and smiling as if she knew
me. She introduced herself to me and let me know
that she recognized me from the marketing video and
visited Ghostfish because of that video.”
Thiel took Miki on a tour of the Ghostfish operations
and showed her the SRL Series oil free scroll air
compressor in the back of the facility.
“Brian kindly and enthusiastically showed us around
the facility,” said Taguchi. “He is very passionate about
the beer. It was an enjoyable experience, seeing the
Sullair compressor in action, making it all possible. I
enjoyed trying a few of the award-winning gluten-free
beers, which were very good.”
Thiel welcomes all Sullair employees and
distributors to come visit Ghostfish if they’re visiting
the Seattle area.

UP, UP AND AWAY! BALLOONS FILL THE MIDWEST SKIES
The Sullair hot air balloon will soon close another successful season. The 10 events in 2021 have drawn tens of thousands of spectators with their eyes to the sky. One
of those was Pedro Secada, founder of Sullair Del Pacifico in Lima, Peru. While visiting their vacation home in Northwest Indiana, Secada and his family traveled to the
Battle Creek Field of Flight event in early July.
“We met Shawn and his family at 5:35 am for the day’s first launch,” said Secada. “The event was excellent, and we had a great time with Shawn and his family. Shawn
is an excellent pilot, and Sullair has a great partner and ambassador working with them.”
Shawn is currently wrapping up this season’s last balloon event at the famous Albuquerque International Balloon Fiesta taking place October 2-10, 2021.
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PROJECT RISING SUN
Reigning Title Champions from April:
§ International “Heavy Weight” Champion – Beckie Huntington, Sales Administrator
§ “Tag Team Heavy Weight” Champions – Phil Schnick, Randy Oliver, Randy Dillingham, Cory Burgess, Dan Merrion, Booker Coleman, Rob Myers, Jim
Freeman, Cindy Combs, Chris Knight, Dan Combs, Mike Hunnicutt, Steve Kraemer, Ali Alsulaiman, Kevin Tyra, Trevor Forker and Pam Przybylinski
May Title Champions—including our first ever tie!
§ Individual “Heavy Weight” Champion – Earl Hartsburg, Senior Quality Control Inspector
§ Individual “Heavy Weight” Champion – Mike Szablewski, Designer
June Title Champions
§ International “Heavy Weight” Champion – Jose Navarro, Field Sales Manager
§ Individual “Heavy Weight” Champion – Noah VanGemeren, NPD Assoc. Global Commodity Manager
§ “Tag Team Heavy Weight” Champions – Melissa Kruger, NPD Buyer; Lisa Massey, Buyer; Hannah Vandiver, Buyer; Stephanie Sechrist, Buyer; Sara Witt, Buyer;
Heather Dubie, Commodity Manager for Fabrication
July Title Champions
§ International “Heavy Weight” Champion – Donald Good, Regional Sales Manager
§ Individual “Heavy Weight” Champion – Rodney Elson, Technical Writer
§ “Tag Team Heavy Weight” Champions – Doris Loggins, Electrical Engineer; Phil Schnick, Test Cell Technician; Steve Kraemer, Team Lead; Cory Burgess, Heavy
Assembly Senior; Kevin Tyra, Production Supervisor; Pam Przybylinski, Operations Manager
July Title Champions
§ International “Heavy Weight” Champion – Ken Cyr, Senior Mechanical Engineer
§ Individual “Heavy Weight” Champion – Nick Popovich, Global Commodity Engineering Manager
§ “Tag Team Heavy Weight” Champions – Mike Bishop, DJ Ashcraft, Robbie Myers, Kevin Prybylla, Jeremy Fortenberry, Garry England and Nick Overmyer

SULLAIR ASIA
SULLAIR CHINA LAUNCHES WECHAT SHORT VIDEO ACCOUNT
On July 7, Sullair China launched its official account
on WeChat short video platform. WeChat is similar
to Facebook and is extremely popular in China. The
new short video platform resembles TikTok in that
it allows users to post quick videos for easy content
consumption. Compared with traditional videos, short

17
VIDEOS

videos have a shorter duration, but faster propagation,
which has become a popular tool in marketing and
branding in China.
In the past two months, 17 short videos were
released on this new channel for people in China
to better know Sullair and its products. So far, the

released videos cover various topics, including a
company introduction, product application cases, core
technical knowledge topics, fun happenings at Sullair,
and more. Many of the videos received very positive
feedback and the analytics speak for themselves.

62,000+
630
1,300+
800+
VIEWS

LIKES

FOLLOWERS

SHARES

Sullair WeChat Short Video Account (since July 7, 2021)
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SULLAIR EMEA & C.I.S
SULLAIR EMEA & C.I.S. CONTINUES TO EXPAND ITS DISTRIBUTOR BASE
The Sullair EMEA and
C.I.S. region continues to
grow its distributor base
and this quarter offers
a warm welcome to:
CSEM Technologies Ltd
in England.
CSEM Technologies Ltd (formerly Compressor
services) has numerous years of experience within
the air compressor industry – working with highly
trained engineers and continually investing in the
latest technology and training. Based in the East
Midlands, the team operates nationwide with field
service teams ensuring customers’ systems are kept
running efficiently.

“We’re thrilled to welcome CSEM as a new
authorized Sullair partner for Northern & Central
England,” said Ian Cass, Regional Sales Manager
UK. “The team is extremely proactive and are
already a great ambassador for the Sullair brand and
products across the region with several orders and
opportunities in the pipeline. We’re confident their
exceptional sales and service capabilities will help
ensure Sullair customers continue to receive the best
compressed air solutions for their application.”
The Sullair EMEA & C.I.S. sales, service and
marketing team have fully on-boarded CSEM
technicians and engineers over the summer period,
delivering training on the Sullair LS90 with spiral
valve technology and helping to get these ready for

delivery to customer sites.
CSEM will provide full customer sales, servicing
and support for Sullair compressed air equipment
from the ShopTek™ (4 to 110 kW) to the LS90/110
range and DSP Series of oil free rotary screw
air compressors.
Welcome aboard, CSEM!

EXHIBITIONS BEGINNING TO RESTART ACROSS EUROPE AND AFRICA
After a long 18 months without external events and
exhibitions, activities are beginning to show signs of
return as Covid restrictions ease across the region
and travel between some countries open up. This
has enabled the Sullair EMEA and C.I.S. team and its
distributors to attend and exhibit at some recent events:
Empack, September 8 – 9
Maconet, a Sullair
authorized distributor
in the Netherlands,
exhibited at Empack,
where leading global brands, retailers and innovative startups gathered to discover new technology to help solve their
packaging challenges.
Maconet showcased the Sullair DSP Series oil free
air compressor at their stand, demonstrating and
promoting why brands around the world are choosing
Sullair oil free air compressors for their packaging
and production process.

PPMA, September 28 – 30
The PPMA show is the
largest processing and
packaging
machinery
exhibition in the UK. It
showcases the very latest in processing and packaging
machinery, robotics and industrial vision systems, coupled
with the latest innovations in materials, containers and
packaging design.
It covers the full spectrum of the industry; including
food, beverage, pharmaceuticals, household products
and toiletries, building materials and supplies, pet care,
micro-brewery and distilleries, and FMCG.
The Sullair EMEA and C.I.S sales and marketing team
attended to explore opportunities and talk to key people
in the industry.

hi Tech & Industry Scandinavia, October 5 – 7
Jysk Trykluft, a Sullair
authorized distributor in
Denmark, is attending
and exhibiting at hi Tech & Industry Scandinavia
promoting the full range of Sullair oil flooded stationary
compressed air solutions.
Napec (Algeria), November 8 – 11
NAPEC is the largest
international trade fair for
hydrocarbons and energy in
Africa and the Mediterranean, dedicated to the activities
of upstream, midstream and downstream (onshore &
offshore) and the products, services and technologies
that revolve around oil and gas activity.
Technique Equipment Garage (TEG), a Sullair
authorized distributor in Algeria, will showcase the Sullair
375H portable air compressor in their booth.

SULLAIR OIL SAMPLING PROGRAM LAUNCHED FOR THE EMEA & C.I.S. REGION
We are pleased to announce the arrival of the
‘Sullair Oil Sampling Program’ for the EMEA and C.I.S.
region in line with the warranty policies and procedures
handbook (WQA106).
The program allows distributors and customers to
regularly check the health of their compressors both
under warranty and out of warranty giving them the
peace of mind for their all-important operations.

Compressors built after January 1, 2014 must
participate in the ‘Sullair Oil Sampling Program’ (see
warranty form WQA119 and warranty policies and
procedures handbook WQA106). As a reminder, the
policy requires sampling every 2,000 hours or twice
per year whichever comes first. A missed sample
interval or two consecutive “bad” samples will void the
extended warranty.
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As of March 1, 2022, all compressor packages will
be required to participate in the ‘Sullair Oil Sampling
Program’ to be considered for inclusion into the Sullair
Extended Warranty Programs.
As a distributor, if you have any questions, please
contact Sullair Warranty at +1 219-861-5674 and follow
the phone prompts to the warranty department or via
email at warranty@sullair.com.

© Copyright 2021 Sullair, LLC. All Rights Reserved.



Volume 6



Issue 4



October 2021



PLASTIC FREE JULY
Plastic Free July® is a global movement to
reduce plastic pollution for cleaner streets, oceans
and communities.
The EMEA team joined the movement this past
July, encouraging one another and challenging others
to take action to reduce single-use plastic waste at
home, work, school, and in the community.
The team shared what they are doing to help, even
in small ways, to make a difference:
“I am passionate about
protecting our planet and natural
environments. I try to share
the importance of these issues
on social media to help raise
awareness and educate others.
At
home, we
separate
all plastics and buy goods with biodegradable
packaging where available. I try to avoid

buying plastic items where alternatives are
available like wooden toys instead of plastic for
my grandson.
I see a lot of rubbish on the Spanish beaches
brought in by the tide as well as left by beachgoers.
I don’t just walk past, I pick it up.” Victor Arnold, Vice
President Sales & Marketing EMEA & C.I.S.
“We should only ever leave our
footprints behind! For many years
I have been buying vegetables and
fruits without plastic packaging.
The vast amount of packaging I
was collecting when unpacking
the food into the fridge was crazy
and concerning. I now choose differently. When I go
to supermarket, I always use large reusable bags
from home.
When I visit the beach or other outdoor

environments, I always collect the plastic garbage
and pieces left on the ground.” Mariocarlo Memoli,
Sales Manager EMEA & C.I.S
“Small acts, when multiplied by millions of people,
can transform the world.” Howard Zinn Historian,
Philosopher, Social Thinker
To learn more about the movement visit
https://www.plasticfreejuly.org

“Small acts, when multiplied by
millions of people, can transform
the world.” Howard Zinn Historian,
Philosopher, Social Thinker

SULLAIR AUSTRALIA
SULLAIR AUSTRALIA OBSERVES MENTAL HEALTH AND WELLBEING MONTH
In support of Mental Health and Wellbeing Month this
past September, Sullair Australia employees took part in
a mindfulness session with R U Ok?, an organization that
helps people stay connected and have conversations
that can help others through difficult times in their
lives. Establishing strong connections and avenues of

support is important all the time, but particularly so now.
Everyone in locked-down Australian states participated
via video call, while those who could gather in person
for the call, did. More mindfulness and family support
sessions are planned for the coming weeks and months
all to help support Sullair Australia employees cope

with the stresses that come from life, work and the
global pandemic.
For more information on R U OK? and their important
work, visit https://www.ruok.org.au

MARKETING AND COMMUNICATIONS CORNER
SULLAIR BLOG UPDATE

UPCOMING TRADESHOWS

Our blog continues to be one of the most visited areas of the Sullair website. Since the last edition of the
Green Gazette, below are the most recent additions to the blog. Note we add new posts at least twice per
month. Is there a topic you’d like to see covered? Let us know at marketing@sullair.com.
§ What is Mining All About?
§ Tips to Help Your Industrial Air Compressor
Withstand the Summer Heat
§ Using Compressed Air in Fiber Optic Cable Installation
§ Customer Story: Ghostfish Brewing Company
§ What You Can Learn with an Oil Sampling
§ How Bubble Curtains—Powered by Compressed Air—
Sustain the Natural Beauty of Our Planet
§ Using Compressed Air in Media Blasting and Painting
§ Partnering to Create a Robust Talent Pipeline
§ Compressors--Made for Play Too!
§ Compressed Air in Semiconductor Manufacturing
§ Using Compressed Air in Natural Gas Pipelines
§ Aquaculture: A Fishy Tale
VISIT THE SULLAIR BLOG TODAY!
§ Compressed Air Out of this World
https://america.sullair.com/en/blog

The ARA Show
October 17th - 20th
Booth 749
Las Vegas, NV
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Best Practices Expo
November 2nd - 4th
Booth 81
Schaumburg, IL
ADIPEC
November 15th - 18th
Stand 7310
Abu Dhabi, UAE
Turbomachinery & Pump Symposia
December 14th - 16th
Booth 2517
Houston, TX
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BLOG STATISTICS FOR THE FIRST HALF OF FISCAL YEAR 2021*

32

NEW POSTS

TOP 3 POSTS
FOR

TOP POST OF
ALL T I M E

ALL LANGUAGES

USES OF COMPRESSED AIR

HOW DOES AN AIR
COMPRESSOR WORK?

USES OF COMPRESSED AIR

TOP

CUSTOMER
STORY/TESTIMONIAL

ARGLASS YAMAMURA

INDUSTRIAL AIR COMPRESSOR
INSTALLATION TIPS

TOP

TOP

MANY TOP

SPANISH POST

FRENCH POST

POSTS CENTER ON

USES OF COMPRESSED AIR

CHOOSING A ROTARY
SCREW AIR COMPRESSOR:
AIR-COOLED VS. WATER-COOLED

MAINTENANCE TIPS, INSTALLATION,
‘HOW’ AND ‘HOW TOS’

*Statistics through August 31, 2021

BALLOON FIESTA MAKING A COMEBACK
THIS FALL

HAVE YOU SEEN OUR NEW VIDEOS?
Are you subscribed to the Sullair YouTube channel?
We’ve recently added several new videos. Stay up
to date on our latest videos by going to the Sullair
YouTube page and tapping Subscribe.

Have you seen #SullairInTheAir this year? If not,
it’s your last chance for this year!
Pilot Shawn Raya and the Sullair hot air balloon
are participating in the Albuquerque International
Balloon Fiesta, the marquee hot air balloon event
each year. For nine days in October, the Albuquerque
International Balloon Fiesta creates an enchanted
world of special shape balloon rodeos, twilight
balloon glows, and vibrant balloon-filled skies.

Since the last edition of the Green Gazette, we’ve
added the following videos:

Customer Testimonial:
Ghostfish Brewing Company
Industrial Compressed
Air Solutions Overview

Albuquerque International Balloon Fiesta
October 2-10, 2021
Albuquerque, New Mexico

Sullair OFD1550 Tier 4 Final

VISIT THE SULLAIR
YOUTUBE PAGE TODAY!
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SULLAIR IN THE NEWS
Below are some of the top media mentions and articles from the third quarter of calendar year 2021. These mentions and articles are important, as trusted earned sources –
word of mouth, customer testimonials and editorial media – are proven to be more up to 90% more impactful than advertising. In short, they create a positive image of Sullair and
influence public opinion by providing third-party validation.
JUNE 2021
Rental Management

Rental Management
Products in Review: Sullair 185 Series
Pages 32-33
READ MORE
JULY 15, 2021
Construction Equipment Guide
La Porte County Herald-Dispatch
Sullair announces hiring of its first two MCHS
Compressed Air Academy graduates
READ MORE
JULY 16, 2021
Northwest Indiana Business Magazine
Partnership with Michigan City schools yields specially
trained workers for Sullair
READ MORE
JULY 17, 2021
The Times
Sullair hires first Compressed Air Academy graduates
READ MORE

JULY 30, 2021
IEN
Tips to Help Your Industrial Air Compressor Withstand
the Summer Heat
READ MORE
JULY 30, 2021
Manufacturing.net
Tips to Help Your Industrial Air Compressor Withstand
the Summer Heat
READ MORE
AUGUST 2021
Rental Management
Construction Products - Mid-Range Series
Page 50
READ MORE
AUGUST 2, 2021
Rental
Rental Announces the 2021 Editor’s Choice Awards
READ MORE
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SEPTEMBER 2021
Compact Equipment
Compressed Air Academy - Sullair Gets Resourceful
Amid Skilled Labor Shortage
Page 12
READ MORE
SEPTEMBER 1, 2021
2021 Product of the Year Finalists:
Vote for the Best in O&G
Finalist: Sullair Tier 3 OFD1550
READ MORE
SEPTEMBER/OCTOBER 2021
Turbomachinery International
The Need for Oil-Free Compression
(Q&A with Brian Tylisz)
Pages 42-43
READ MORE
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SULLAIR SIGHTINGS
Check out some of our compressors at work. We’re always on the lookout for more photos! Submit yours to marketing@sullair.com or tag your photos
#Sullair on social media channels to be featured in the next edition of the Green Gazette or on Sullair social media channels!

Stephanie Bailey, a Sullair employee, saw this Sullair portable compressor while participating in the Jeep the Mac weekend in St. Ignace. She was crossing the Mackinac
Bridge in Michigan, where the compressor was being used to blow debris out of the space between the metal grating bridge deck and the asphalt roadway. (Stephanie Bailey)

Brad Whitfield, a Sullair employee, spotted this Sullair 1600H being used for pier
drilling for a bridge project along the Arkansas River in Tulsa, Oklahoma.
(Brad Whitfield)

While on a family vacation, Steve Juszczak, a Sullair employee, saw this Sullair
portable compressor helping with the expansion/renovation at the Frederick Meijer
Gardens in Grand Rapids, Michigan. (Steve Juszczak)
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SULLAIR SIGHTINGS

While traveling through Royalton, Ill., Rollin Godette, a Sullair employee, spied this
compressor at a small company on Main Street. The compressor was sold and
shipped to the customer on June 6, 2006. (Rollin Godette II)

Metropolitan Air Compressor Co. shared this photo of a Sullair 200 hp VSD
compressor headed to its new home. (Metropolitan Air Compressor Co., Inc)

A Comairco customer who manufactures kitchen cabinets and panels recently
moved into a new building. This move enabled them to double their area and
double their production capacity. The customer previously used a 20 hp piston
compressor, but after reviewing their requirements, Comairco provided a
customized 75 hp screw compressor and refrigerated dryer. (Comairco)

Another successful installation and startup of a 100 hp Sullair oil free compressed
air system at a food processing facility on the Modesto, Calif. region. The facility
was operating on two oil-flooded and two piston compressors before California
Compression got involved. (Flavio Poenar, California Compression)
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SULLAIR SIGHTINGS

Pressurization work in pipelines using standard and high-pressure Sullair
compressors (Matias Cisneros, Sullair Argentina)

CWSL Group preparing its 375 cfm portable compressor for rental (CSWL Group)

JPS Equipment Rental in West Monroe, Louisiana, shows off some big air
(JPS Equipment Rental)

Rollin Godette also spotted this Sullair 185 in his travels. Sold in May 2007, the BK
Equipment employee Rollin spoke with indicated he has owned the machine for
the last five years, and it’s used regularly without issue. (Rollin Godette II)
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